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NOW LAUNCHING:
CHRISTIE'S WATCH SHOP

AN ONLINE RETAIL BOUTIQUE OF RARE, VINTAGE, AND LUXURY TIMEPIECES
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NEW YORK / LONDON / HONG KONG — Christie’s announces Christie’s Watch Shop, an online luxury retail
boutique of rare, vintage, and luxury timepieces that will be available for immediate purchase all year round at
www.christies.com/watchshop.

Christie’s Watch Shop opens a distinctive online luxury retail offering, which marks the next major step in its
eCommerce strategy. As five-year auction market leaders in Watches, Christie’s Watch Shop offers a new way
to build a watch collection that will complement Christie’s global auction sales schedule as well as its bespoke
Private Sales service. There will be a selection of at least 30 watches available at all times. Each watch will
have a set price, with no additional costs or buyer’s premium, and be available for immediate purchase,
allowing clients the opportunity to acquire a watch at any time of the day or night.

Since the soft launch of Christie’s Watch Shop in early May 2014, Christie’s sold through 30% of its inventory
within the first week, featuring varying styles by Rolex, Patek Philippe, Omega, and Tudor with prices ranging
from $3,500 up to $58,000. Buyers participating in Christie’s Watch Shop come from all regions of the world
including the United States, the United Kingdom, and Switzerland.

John Reardon, International Co-Head of Christie’s Watches, commented: “Every day, we are contacted by
collectors, colleagues, and friends asking us where we can get the best price on a vintage or modern watch. In
addition, they ask for a watch that is ‘right’ that they can buy with confidence in quality and originality. Our
new site sells watches of uncompromised quality, vetted by our team of watch specialists, at competitive prices
which are often better than those found in stores both online and offline. The vision of Christie’s Watch Shop is



clear: we will scour the world for the best examples of vintage and modern watches and offer them to our
clients at the best prices for immediate purchase.”

Christie’s will leverage its social media profiles on Instagram, @Christiesinc and @ReginaldBrack, to highlight
new additions to the store via @Christiesinc #WatchWednesday. Newly added watches will have a flag on
them to identify them as the most recently added property to Christie’s Watch Shop.

Christie’s Watch Shop will feature rare examples of references from blue-chip makers including many
examples complete with original boxes and certificates. Online, clients will have the chance to directly connect
with a Christie’s watch specialist through email or social media channels. Furthermore, Christie’s Watch Shop
content will include The Vault: watches news, interviews, and analysis from our specialists, Deconstructed: an
in depth look at choice selections from Christie’s Watch Shop collection, and Videos: Dialed In: where our
specialists guide you through the collection, one watch at a time.

John Auerbach, International Managing Director of eCommerce at Christie’s, added: “Christie’s Watch Shop
is meant to engage our audience in a new format by presenting content and stylized photography,
instructional videos on how to care for and build a watch collection and, most importantly, the ability to
purchase immediately.”

HIGHLIGHTS FROM MAY AND JUNE 2014

GENEVE, REF. 5004, YELLOW GOLD

DAY-DATE, DIAMOND DIAL WHITE GOLD PERPETUAL CALENDAR SPLIT-SECON... ROSE GOLD AUTOMATIC DAY-DATE, GENEVE, REF. 130
AUTOMATIC WRISTWATCH, REF. 1803 PATEK PHILIPPE REF. 1803 PATEK PHILIPPE & CO.. 1040
ROLEX CIRCA 1970 ROLEX, 1968
USD 200,000.00 x SOLD
USD 9,000.00 USD 15,500.00 USD 58,000.00
Click to watch this
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About Christie’s
Christie’s, the world's leading art business, had global auction and private sales in 2013 that totaled £4.5 billion/ $7.1 billion, making it the highest annual total in
Christie’s history. Christie’s is a name and place that speaks of extraordinary art, unparalleled service and expertise, as well as international glamour. Founded in 1766
by James Christie, Christie's has since conducted the greatest and most celebrated auctions through the centuries providing a popular showcase for the unique and
the beautiful. Christie’s offers around 450 auctions annually in over 80 categories, including all areas of fine and decorative arts, jewellery, photographs, collectibles,
wine, and more. Prices range from $200 to over $100 million. Christie's also has a long and successful history conducting private sales for its clients in all categories,
with emphasis on Post-War & Contemporary, Impressionist & Modern, Old Masters and Jewellery. Private sales totaled £760.5 million ($1.19 billion) in 2013, an
increase of 20% on the previous year.
Christie’s has a global presence with 53 offices in 32 countries and 12 salerooms around the world including in London, New York, Paris, Geneva, Milan, Amsterdam,
Dubai, Zurich, Hong Kong, Shanghai, and Mumbai. More recently, Christie’s has led the market with expanded initiatives in growth markets such as Russia, China,
India and the United Arab Emirates, with successful sales and exhibitions in Beijing, Mumbai and Dubai.
*Estimates do not include buyer’s premium. Sales totals are hammer price plus buyer’s premium and do not reflect costs, financing fees or application of buyer’s or
seller’s credits.
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