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CHRISTIE’S LAUNCHING NEW PUBLISHING INITIATIVE IN 2020 - REDUCING PRINT 
MATERIALS AND INCREASING DIGITAL ENGAGEMENT  
 
Christie’s is launching a new publishing initiative to significantly reduce print materials. The 
initial focus will be on the continued evolution of catalogue production and circulation with a goal 
of 50% reduction in print over the course of 2020. The reduction will be paired with increased 
investment in digital capabilities and experiences – from immersive property presentation to 
transactional experiences.  
 
“Nearly all Christie’s global client base are now digitally engaged on a transactional basis with a 
complete collecting experience online. From engaging general content to our detailed 
catalogues, bidder registration and post-sale processes, all can be accessed via screens of 
choice. While recognising broader efforts are required to continue to address our overall 
environmental impact, this initiative provides the opportunity to significantly reduce print 
materials and the associated distribution impact. It is now not only possible but essential ,” 
commented Guillaume Cerutti, Chief Executive Officer, Christie’s International.  
 
Existing client behaviour underpins this shift with over 52% of all lots acquired at Christie’s 

already being purchased by clients who did not receive any print materials. The project is rooted 

in Christie’s commitment to a more sustainable future. Already underway at Christie’s is an 

ongoing, iterative Sustainability program. This programme covers efforts to procure energy from 

renewable sources, including implementing energy reduction initiatives throughout buildings 

globally, assessing travel of staff and artworks, and reviewing the production of materials and 

recycling to minimize waste. “As a priority in 2020, we will continue to look at all aspects of our 

business to identify where we can reduce environmental impact” concluded Mr. Cerutti. 

 

ABOUT CHRISTIE’S   

Christie’s, the world's leading art business, had auction sales in the first half of 2019 that totalled £2.2 bill ion / $2.8 b illion. Christie’s is 

a name and place that speaks of extraordinary art, unparalleled service and international expertise. Christie’s offers around 350 

auctions annually in over 80 categories, including all areas of fine and decorative arts, jewellery, photographs, collectible s, wine, and 

more. Prices range from $200 to over $100 mill ion. Christie's also has a long and successful history conducting private sales for its 

clients in all categories, with emphasis on Post-War & Contemporary, Impressionist & Modern, Old Masters and Jewellery. Alongside 

regular sales online, Christie’s has a global presence in 46 countries, with 10 salerooms around the world including in London, New 

York, Paris, Geneva, Milan, Amsterdam, Dubai, Zürich, Hong Kong, and Shanghai. 
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FOLLOW CHRISTIE’S ON: 

 

 

https://www.facebook.com/Christies/
https://twitter.com/ChristiesInc
https://www.instagram.com/christiesinc/
https://www.youtube.com/user/christiesauctions
https://www.pinterest.co.uk/christiesinc

